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“Behind every successful social movement is a community, or a network of communities.  These communities don’t just happen, they must be organized. Community organizing involves building an enduring network of people who identify with common ideals, and who can engage in social action on the basis of those ideals. 

One of the first key steps toward fighting any crime is helping communities become aware of it and to organize locally driven actions and education to prevent the crime from occurring.

Once community education materials have been developed, the next step is to create and support community-organizing efforts aimed at implementing community-driven anti-trafficking strategies.  Strategies may include assessment of risk, development of strategies to reduce risk, primary prevention, personal and community safety planning, and community mobilization to change the actions and social norms that tolerate or contribute to human trafficking.”

Washington State Task Force against the Trafficking of Persons (July, 2008)

1. Introduction

Per Council Motion 13694, the Executive branch is providing this report to Council on the process and status of implementation of a Public Awareness Campaign focused on Human Trafficking and Commercial Sexual Exploitation of Youth that leverages METRO Transit resources as a primary medium for communication.

Public Health – Seattle & King County is convening the King County effort to create and implement, in a timely manner, an efficient and meaningful public awareness campaign with the primary goal of raising overall public awareness about what human trafficking is, its occurrence locally and how to stop it.  A secondary goal is to help identify victims and promote access to services. The campaign will be implemented across King County, by January 11, 2013, National Human Trafficking Awareness Day.  The awareness campaign is heavily focused on METRO Transit resources, and leverages the expertise and support of multiple agencies.

Human Trafficking Background

Under the US Trafficking Victims Protection Act of 2000
, human trafficking is defined as the recruitment, harboring, transportation, provision, or obtaining of a person for one of three reasons: 1) labor or services, 2) commercial sex act through the use of force, fraud, or coercion, or 3) any commercial sex act, if the person is under 18 years of age, regardless of whether any form of coercion is involved.

Human trafficking is becoming a very lucrative criminal industry worldwide, with an estimated annual profit of $32 billion.  According to the US Department of State’s annual Trafficking in Persons Report for 2011, the majority of US state trafficking cases prosecuted involved child sex trafficking; at least three states also used their state trafficking laws to prosecute forced labor trafficking
.  The US Department of Justice reports the number of opened investigations between January 2008 and June 2010, as 2,065 (82%) sex trafficking and 350 (13.9%) labor trafficking cases.  Washington's Task Force against Trafficking of Persons reported that our state is a hotbed for the recruitment, transportation and sale of people for labor.  The 2008 report indicates several factors make Washington prone to human trafficking:

· International border with Canada

· Abundance of ports

· Vast rural areas

· Dependency on agricultural workers

Seattle is part of a trafficking circuit that can include Honolulu, Las Vegas, New Orleans, Portland, Vancouver (Clark County), Yakima and Canada.  The report also notes that trafficking has occurred in 18 Washington state counties.  Victims range from "mail-order" brides to sex workers to domestic workers and children.  Local victims have come as far as Russia, the Philippines, China and Mexico.
  Washington State passed the first law criminalizing human trafficking under state law (RCW 9A.40.100) (yet there are few prosecutions under state law, to date).  According to the Washington Attorney General’s website, it is a serious felony to recruit, harbor, transport or obtain any person for labor or services using force, fraud or coercion.
  That includes sex trafficking and other forms of forced labor, from domestic servitude to sweatshop work.  Washington law also directly addresses sex trafficking of minors (RCW 9.68A.101). Cases may be prosecuted under state or Federal law, depending upon facts of the case.

Despite some perception that human trafficking is happening locally in King County and anecdotal information from the Prosecuting Attorney’s Office, law enforcement and other local legal systems, documentation and data analysis of human trafficking at the local level is challenging and there are ongoing public misconceptions regarding trafficking in our community.  Data collection is not uniformly done, and what data is collected does not give the full picture of trafficking activity or demographic information on perpetrators and victims.
   To grasp the magnitude of human trafficking, it is necessary to have a centralized data system -- currently there is none.

A common misconception is that human trafficking occurs overseas and consists mostly of prostitution and sex acts.  Sex trafficking obtains more media attention that sometimes sensationalizes the activity.
  Labor trafficking is often hidden with the victims isolated and threatened with harm should they talk to anyone.

Local Initiatives

In King County, state and local initiatives are beginning to address trafficking.  Washington State’s federally-funded task force (funded by the US Department of Justice) is the Washington Advisory Committee on Trafficking (WashACT), convened by the US Attorney’s Office for the Western District of Washington.  WashACT’s mission is to insure that victims of trafficking receive all resources available to them and that the human traffickers are identified, investigated, and prosecuted to the utmost extent of the law.  WashACT is co-chaired by the Seattle Police Department and the Washington Anti-Trafficking Response Network (WARN). 

WARN is a community-based organization that provides direct services to foreign national victims of human trafficking.  WARN also collaborates with other local non-profits that provide services to human trafficking victims who are not foreign nationals, including the Refugee Women’s Alliance (ReWA), and Youthcare, as well as with advocacy organizations, such as Seattle Against Slavery and Washington Engage.  Advocacy organizations work on legislative and policy issues to prevent and raise awareness of human trafficking in our community.

The City of Seattle Human Services Department began in August 2010 to develop a strategic framework for the City to improve its coordinated response to commercial sexual exploitation of children and youth.  The 18-month planning process included meetings with community stakeholders, steering committee, and gathering local data.  The City will present its findings and recommendations in October 2012.

In past years, there have been various local groups leading campaigns to raise awareness on human trafficking, such as the Sisters of Providence and CityVision of Federal Way.  However, they are limited in scope and collaboration with the greater community and have not fully leveraged county resources.    

Background on King County Focus on Human Trafficking

As human trafficking has emerged as a public health, public safety, human services, and human rights issue in our community, King County government agencies and elected officials are becoming engaged.  For example, the King County Council issued a proclamation last year supporting National Human Trafficking Awareness Day, and staff from the King County Department of Community and Human Services (DCHS) represent King County government on WashACT. 

Yet, there has been little opportunity to coordinate efforts across the county to raise public awareness, identify and support victims, and leverage the many resources available throughout County government to address this issue.  Council Motion 13694 provided an important opportunity for creation of an Inter-Departmental Team (IDT) to focus on leveraging County resources to counter human trafficking, providing a cross-departmental venue for these conversations.  As a result of the planning for a public awareness campaign, additional issues and opportunities were identified, and these are reflected in recommendations for next steps.

2. Public Awareness Campaign Design & Implementation

Inter-Departmental Team

In order to ensure the campaign is successful, an IDT was convened, bringing together internal expertise from multiple Executive and separately-elected agencies, as well as external partners with expertise in human trafficking and communications.  IDT members are listed in Appendix 1.  The IDT met twice in August, with planning sessions in between. The IDT’s preliminary purpose was to research relevant data and examples of public awareness campaigns, select audiences, geographic/METRO target areas, and select materials/messages for the campaign, as well as identify coordinated efforts to work with METRO to implement the campaign.  The IDT has also created a work plan and timeline for implementation of the campaign and identified additional opportunities for King County agencies and staff to support this campaign.  

Campaign Design

The IDT used SMART Objectives (Specific, Measurable, Achievable, Realistic and Time-Bound to accomplish) to design an effective campaign.  The campaign is oriented towards the general public, has indicators to measure reach, is achievable in a one-year timeframe beginning January 11, 2013, is realistic (leveraging existing Transit and other resources), and can be ready to launch by January 11, 2013.  Additional strategies support victim identification and access to services.

Specific Audiences and Targeting.  First, the IDT identified different potential target audiences, including the general public, victims, and perpetrators.  Based on additional discussion, the IDT decided that the focus of the campaign would be on the general public, while additional strategies would support victims.  Next, the IDT discussed the types of messages and strategies that would resonate and be effective with the general public, and consistent with the geographic and linguistic targeting of the campaign.  Both quantitative and qualitative data collected were utilized for this discussion.  

Second, the IDT discussed targeting METRO resources geographically for maximum impact.  Through discussion with the Prosecuting Attorney’s Office and community partner WARN, the geographic areas in King County were identified where sex trafficking is known to occur.  The information was anecdotal, due to limited data collected on human trafficking.  The IDT learned that commercial sexual exploitation of youth occurs in high frequency in several areas of the County, including Interstate 99 / Pacific Highway and areas in Seattle such as Westlake and The Denny Triangle.  Through reviewing national reports and the national database on human trafficking, the IDT learned that labor trafficking would be more difficult to target geographically, in that it occurs through a wide variety of dispersed industries and situations (e.g., domestic workers).
  As a result, it was decided to concentrate METRO resources geographically on areas with known sex trafficking and commercial sexual exploitation of youth, while maintaining a broad message/focus on human trafficking more generally (see messages, below) and focus some resources countywide. 

Third, the IDT discussed the critical importance of selecting appropriate messages.  The concept of appropriate messaging was researched and reiterated by other campaign initiatives occurring throughout the country.  Messages may be meaningful but unintentionally erroneous or may be harmful to public awareness or approaches if not well-designed.  The campaign will focus messages, materials, and strategies on the public broadly and also complement existing outreach opportunities to victims.  All materials will include the National Human Trafficking Hotline number, 1-888-3737-888.

Fourth, to meet the intent of King County’s Equity and Social Justice ordinance, a review of the County’s language translation policy was used to determine the top languages spoken in the County and in the areas impacted by sex trafficking and commercial sexual exploitation of youth.  Language and demographic data is available for prosecuted cases through the US Department of Justice Bureau of Justice Statistics, but with the limited number of prosecuted cases, to date, it is unknown how helpful this information will be for local linguistic targeting.  With the campaign focused broadly on the public, and because materials have already been developed by Seattle Against Slavery (SAS) in six languages, the campaign will likely opt to utilize languages spoken in the targeted geographic areas, which includes the same languages as those in the SAS materials, but also adds several others. 

Measure of the Campaign’s Success.  The IDT felt that it was important to measure the impact of the campaign.  In terms of campaign reach, linguistic and public viewing rates can be an indicator of the campaign’s success. Four benchmarks were identified: 1) Through METRO ridership surveys, data can be collected on the percent of riders who have seen the ads, 2) increases will be tracked of volume of calls to the national hotline over baseline, 3) visits to the public awareness campaign page of the King County website can be tracked after launch. 

Achievable – Leveraging Existing Resources.  Following the Council directive to leverage existing public awareness campaign materials, the IDT researched materials from five cities, as well as the Washington Attorney General’s website, materials from WARN, SAS, and along with the National Human Trafficking Resource Center – Polaris Project.  The ‘top’ four campaigns were identified in having similar target audiences and strategies (e.g., broad public awareness, leveraging Transit as a strategy, and using effective images) and some indication or evaluation of success though none had formal evaluations. 

A set of criteria were developed, based on lessons learned from experts and indicators of success in the campaigns above.  A final review of these materials against the criteria was used to select a final set of materials. See criteria, Appendix 2.

Based on the criteria, and visual appeal, the New York City ads and visuals were selected with some modifications for the King County campaign, including utilizing local SAS materials for the bus interiors.  The top four campaigns and materials are described below.  

· The New York City Mayor’s office recently concluded a public awareness campaign leveraging the New York metro system, including ads on the outside of buses and at bus shelters/stops and subways.  Private donations assisted with the development of the ads as well as printing.  A separate website was created to include resources. Their campaign also featured an installation of shipping containers where the public could ‘tour’ the experience that some victims have, and public service announcements (PSA)s with voice over by a well-known actress.  A press release was conducted at the launch of the campaign with the Mayor as keynote speaker. See examples of the ads in Appendix 3.

· In 2011, the Boston Public Health Commission launched a public awareness campaign utilizing transit ads on the Boston public transit system, with the intent of passing state legislation on human trafficking.  These ads were designed to replicate ads frequently placed for sex workers, or sex-related work, in print media and online. They contained messages from survivors.  No evaluation was conducted. A dedicated phone line was set up to receive calls about the campaign and not for services. 

· In 2012, the Los Angeles County Supervisor presented a motion to the Metro Board to launch a public awareness campaign on commercial sex trafficking.  With probation taking the lead, they were able to leverage private funds for billboards.  The campaign included 3,000 buses, rail cars and trains, with ads in English and Spanish, and 50 digital billboards and 15 traditional billboards.  No measurements were conducted although a progress report back to the Supervisor is requested in early 2013.  A press release was conducted to launch the campaign with the County Supervisor speaking.

· SAS a local nonprofit run by volunteers, collaborates with local communities to educate, advocate, and mobilize on the awareness of human trafficking.  SAS developed posters to educate the community and for victim identification and rescue.  These posters include messages in six languages, as well as photos of potential trafficking situations.  Georgia and Oregon have modified and utilized these posters for their local awareness campaigns.  See an example of the poster, Appendix 3.

Achievable - Leveraging Transit & Other County Resources.  Per the Council motion language, the campaign is intended to utilize METRO Transit as a primary and effective vehicle in reaching the public, as well as leverage other county resources. 

METRO Transit.  Using existing METRO resources, the campaign is more likely to achieve its goals. Based on the geographic targeting, above, the IDT identified METRO bus bases where buses could be deployed with exterior and interior signage to support the campaign. 

· Exterior.  Up to 200 buses will have exterior signage.  These ads will look very much like the New York City ads, with some localized messages.  Ads will likely be printed in English and one other language, using the approach described above to cover many different language groups.

· Interior.  Interior ads will be placed depending upon space availability.  Alternatively, paid advertising space may be donated.  These ads will mirror the bus exterior ad photos from the NYC campaign, but contain more detailed information in multiple languages, utilizing SAS’s posters. They may also include “tear-off” sheets for more information.   

Other Resources.  Building on the messages and images of the Transit ads, a webpage with local and national resources and links will be developed, including a “top 10 ways you can act” to stop trafficking, and County employees will be made aware of the campaign through the intranet and internal newsletters.  20,000 of the victim outreach posters from SAS are available to be distributed around County buildings and other targeted locations in the community.

Realistic to Implement.  Because materials will be shared with King County by New York City and SAS, the timeline allows sufficient time to localize messages, reprint materials, and mount them on buses, as well as prepare information with the same messages and images for the County’s homepage and a specific page on the campaign with links to resources, sample materials, etc.  Other departments will be encouraged to link to this page. METRO will contribute costs for printing; Public Health – Seattle & King County will prepare website content, and address potential social media needs.  Individual agencies will provide content for intranet and newsletters. For additional trainings, these can occur throughout the year; WARN is available to provide training.

Timeline for Implementation.  In order to allow sufficient public exposure to the campaign ads, an intensive 3-month window was selected, during which time ads will be placed on a minimum of 60 and up to 200 METRO buses and the public awareness campaign will be promoted on the County’s website and possibly through a media kick-off event.  Additional ads will run during the remainder of 2013, on a space available basis within METRO coaches and the website will be live for the remainder of 2013. Web content will be regularly updated, and social media will allow viral reach of key messages.

3. Recommendations

Through discussions in the IDT, additional opportunities were identified for increased intra-governmental coordination and on-going focus on raising awareness.  Additional ideas are included to raise public awareness in Appendix 4.  As first steps, the IDT recommends:

a. Launch the campaign with a press event with high level visibility. 

b. Explore launch of the campaign on the Sound Transit system, working with County Council representatives to the Sound Transit board, to coincide with timing of this campaign.  Using the same materials will expand market penetration (public awareness) of this issue throughout our region. 

c. If resources are available, assess specific training needs for relevant King County staff to identify potential trafficking situations, and to help identify and rescue victims.  For instance, community partners such as WARN note that where County inspectors visit businesses, such as restaurants, being aware of and identifying signs of trafficking can help to identify and rescue victims.  WARN is available to conduct such trainings. 

d. Establish an ongoing IDT to support public awareness campaign implementation, and work more effectively across departments to launch a coordinated approach to this issue. 
4. Conclusion

The IDT is committed to ensuring the success of this campaign, evidenced by the individual resources that each agency is contributing towards its success.  The research conducted in designing the campaign will be useful in ensuring appropriate and targeted messages and ads that could be replicated in other local transit systems, including Sound Transit. Local partners anticipate an increased volume of calls and referrals from the national hotline and are prepared to leverage the campaign’s outreach to increase volunteerism and strengthen anti-trafficking response efforts.  While the IDT recognizes that the campaign is both scope and time limited, there is interest in continuing to work to raise awareness over a longer time period and to improve efforts through evidence of this campaign’s reach and effectiveness when resources are available.

Appendix 1

Human Trafficking Public Awareness Campaign Inter-Departmental Team

1.   Anna Markee, King County Executive Office

2.   Kelli Carroll, King County Council 

3.   Sean Power, Department of Community and Human Services, King County

4.   Laura Hitchcock, Public Health – Seattle & King County

5.   Stephanie Moyes, Department of Community and Human Services, King County

7.   Val Richey, Prosecuting Attorney’s Office, King County

8.   Major Lisa Mulligan, King County Sheriff’s Office, METRO Transit Police

9.   Bob Virkeylst, METRO

10.  Mark Wirschem, King County Superior Court

11.  Robin Halberstadt, Office of Performance, Strategy, and Budget, King County

12.  Lan Pham, Human Services Department, City of Seattle

13.  Kathleen Morris, Washington Anti-Trafficking Response Network (WARN)  

14. 
  Marie Hoffman, Washington Anti-Trafficking Response Network (WARN)

15.
 Kirsten Foot, researcher, University of Washington
16.  Tom Goff, staff, King County Councilmember Reagan Dunn

Appendix 2 – Criteria for Selecting Message/Campaign Materials

· Public focused - with complimentary focus on victims

· Assure that messages do not unintentionally further “victimize” /hinder rescue or victim identification

· Broad messages – all types of trafficking

· Dispel myths/don’t perpetuate stereotypes Give public ability to take some action – call 1-888 number to report or learn more

· Existing compelling messages that were tested 
· Some way to evaluate effectiveness 

· Translatability

· Support local organizations’ public awareness campaigns

· Reinforce “what to look for” on webpages 

· Legally permissible (for METRO ads)

· Culturally specific

· Happens here

· Simple, catchy, easy to remember

Appendix 3 – Examples of New York City & Seattle Against Slavery Ads
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Appendix 4 – Other Potential Ideas for Future Awareness Campaigns 

· Targeting perpetrators

· Purchase signage in bus tunnel, and at airport.

· Educate youth before they are recruited

· Educate County staff and other service providers to identify trafficking victims

· Billboards in highly visible areas (e.g., LA County approach)

· Expand reach of METRO Transit campaign countywide and to other counties in I-5 corridor through Sound Transit

· Advanced training for Prosecutors, Law Enforcement & Judges – Upper Midwest Community Policy Academy Training on Human Trafficking

· Brown bag for County employees or community

·  Poster distribution campaign by County employees (distribution of Seattle Against Slavery posters to restrooms, rest stops, etc.)
Appendix 5 – Additional Data and Resources on Human Trafficking

International work on human trafficking:

Freedom Registry: The Freedom Registry is a United Nations initiative to work globally on combating human trafficking. Businesses and non-profit agencies are encouraged to register to be informed about global efforts and to unite to eradicate human trafficking.

National statistics on human trafficking:
· Trafficking in Persons Report: The US State Department's 2011 annual Trafficking in Persons Report examines human trafficking in 184 countries, including the US This year's report revealed that: The US Department of Justice prosecuted a total of 125 human trafficking cases in FY 2011 (p 361). In FY 2010, federal law enforcement collectively charged 181 individuals, and obtained 141 convictions in 103 human trafficking prosecutions (32 labor trafficking and 71 sex trafficking). 

· National Center for Missing and Exploited Children (NCMEC): 100,000 to 293,000 children are in danger of becoming sexual commodities.

· Shared Hope International: Eight of the 112 minors trafficked from out-of-state into Nevada for prostitution between August 2005 and December 2006 were from Washington State. 
· US Department of Justice Bureau of Justice Statistics: The US Department of Justice issues a Bureau of Justice Statistics (BJS) series about the characteristics of human trafficking investigations, suspects, and victims. This second in a series reports about case outcomes, including suspect arrests and the visa status of confirmed victim entered prospectively into the Human Trafficking Reporting System by the task forces beginning in 2008. 

Common myths of child sex trafficking and where it occurs:
· Shared Hope International: Shared Hope investigations discovered that minors were sold an average of 10-15 times a day, 6 days a week, totaling between 9,360 and 14,040 sex acts a year. The minors received none of the money.

· Defenders USA is a project of Shared Hope that is a national initiative aimed at mobilizing 100,000 men in the fight to end the demand for prostituted children.
Resources for educators, parents, youth workers, & law enforcement:
· Survivor Testimonies are available from Polaris Project, a national organization working to end human trafficking.

Rescue and Restore Tool Kits are available from the US Department of Health and Human Services for human trafficking victims.

Urban Institute  has completed an analysis of human trafficking cases slipping through the cracks of Federal and state legal systems.
Washington State Office of the Attorney General: The Washington Attorney General’s Office (AG) has a link on their webpage under crime and safety calling out human trafficking as an issue happening here. Included in the website are relevant Federal laws, actions the AG’s office is taking to enforce the laws, and resources. In 2008, the AG convened a roundtable of local leaders in Washington including legislative, law enforcement and social services to collaborate efforts in addressing services for human trafficking victims. This group continues work on increasing comprehensive victim services.

As the 2011-12 President of the National Association of Attorneys General, AG Rob McKenna identified human trafficking as a public safety issue that needs attention and collaboration nationally. At the 2012 National Association summit, AG McKenna announced the Pillars of Hope initiative. Pillars of Hope is a four point program developed to end human trafficking. The pillars are: 1) make the case, 2) hold traffickers accountable, 3) help victims, and 4) reduce demand. AG McKenna encourages all attorney generals to unite and utilize the pillars to end human trafficking.
Challenges with data collection:
The only national data collection system on human trafficking in existence is the Human Trafficking Reporting System (HTRS), a result of a collaborative effort of the Urban Institute and Northeastern University. However, the only data that is entered into the HTRS is through federally-funded human trafficking task forces and not every state has a federally-funded task force. Therefore, not all trafficker arrests and/or related charges, including trafficking crimes, are entered into the HTRS, giving an incomplete picture of what is occurring. Such cases include pimping, kidnapping, physical assault, and sexual assault.

The Federal government is working to better recognize cases related to human trafficking. The US Federal Bureau of Investigation (FBI) is updating their business and training plan to include human trafficking as a part of the Uniform Crime Reporting (UCR) Program and the National Incident Based Reporting System (NIBRS).

There is encouragement by the Attorneys General for state program managers responsible for criminal justice statistics to participate in the FBI’s UCR and NIBRS effort to map and code trafficking offenses, and collect data regarding trafficking incidents for entry into state reporting repositories.

National Human Trafficking Resource Center (NHTRC): This national center run by the nonprofit Polaris Project is a resource and referral agency that supports identification and assistance to victims, as well as referring volunteers to local organizations that need support to address human trafficking. The following message regarding the NHTRC appears on the US Department of Health and Human Services Administration for Children and Families webpage: 

If you think you have come in contact with a victim of human trafficking, call the National Human Trafficking Resource Center at 1.888.3737.888. This hotline will help you determine if you have encountered victims of human trafficking, will identify local resources available in your community to help victims, and will help you coordinate with local social service organizations to help protect and serve victims so that they can begin the process of restoring their lives. For more information on human trafficking visit: www.acf.hhs.gov/trafficking.
[image: image4][image: image5][image: image6]
� 22 USC Section 28 (2000)


� US Department of State, � HYPERLINK "http://www.state.gov/j/tip/rls/tiprpt/2011/index.htm" �http://www.state.gov/j/tip/rls/tiprpt/2011/index.htm� downloaded 4 September 2012.


� Washington State Office of the Attorney General, � HYPERLINK "http://www.atg.wa.gov/page.aspx?id=23988" �http://www.atg.wa.gov/page.aspx?id=23988� downloaded 4 September 2012. See also the full report, Washington State Task Force Against Trafficking of Persons, prepared by the Office of Crime Victims Advocacy, Washington Department of Community, Trade and Economic Development, 2008, � HYPERLINK "http://www.commerce.wa.gov/DesktopModules/CTEDPublications/CTEDPublicationsView.aspx?tabID=0&ItemID=6238&MId=950&wversion=Staging" �http://www.commerce.wa.gov/DesktopModules/CTEDPublications/CTEDPublicationsView.aspx?tabID=0&ItemID=6238&MId=950&wversion=Staging� downloaded 4 September 2012.


� Id at 3.


� There are various data collection efforts by various funders of service providers. For example, Federally-funded human trafficking task forces must report enrolled clients who they are working with by the type of trafficking involved. However, if the task force agency does not enroll the client but instead refers them to another culturally-appropriate specific program for trafficking issues, this data does not get collected. Local law enforcement does not track human trafficking cases. Demographic data of victims is not collected by some agencies. Further, with Federal prosecution of cases, charges against a trafficker may not actually reflect the trafficking crime due to lack of witness participation or lack of specific evidence to charge under trafficking laws.  


� According to the US Bureau of Justice Statistics, the majority of human trafficking is sex trafficking, although some experts feel that other types of trafficking are currently under-reported.  


� National Human Trafficking Reporting System.
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