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September 24, 2012
The Honorable Larry Gossett
Chair, King County Council

Room 1200

C O U R T H O U S E

Dear Councilmember Gossett:
This letter transmits a status report on creation of a public awareness campaign on human trafficking as requested by Council Motion 13694.  The motion directed the Executive and the METRO Transit division to support efforts to combat human trafficking and the commercial sexual exploitation of children through the use of King County Transit division public service advertising resources.
Human trafficking is a lucrative criminal industry worldwide, with an estimated annual profit of $32 billion.  Washington's Task Force against Trafficking of Persons reported that our state is a center for the recruitment, transportation and sale of people for labor.  
Despite this report, data is incomplete about the extent of the problem locally and misconceptions may exist about the nature of the problem.  Increased awareness can help to encourage public response and action to eliminate demand for trafficked workers, prosecute traffickers, and rescue and restore victims to stable lives.  

Public Health – Seattle & King County convened an Inter-Departmental Team (IDT) to develop a public awareness strategy to address human trafficking and commercial sexual exploitation of youth.  The IDT consisted of 16 representatives of King County Executive branch agencies, law enforcement, City of Seattle, and local community-based organizations and experts. 
The IDT researched and discussed appropriate audiences for the campaign, reviewed campaign materials from other cities and states, developed criteria for selecting appropriate messages and materials, and then developed a campaign strategy to leverage METRO Transit resources with a primary goal of raising overall public awareness about what human trafficking is, its occurrence locally and how to stop it.  A secondary goal is to help identify victims and promote access to services.
Public benefits of the campaign include:

· Promoting efficiency by ensuring that the campaign leverages the expertise and resources of multiple King County agencies, is aligned with other local efforts, and utilizes tested campaign messages.  
· Improving customer service by supporting education of members of the public, using METRO Transit, about potential victimization of other community members and ways that they can help.
· Increasing likelihood of victim identification, and potential arrest and prosecution of traffickers by King County law enforcement agencies.
· Identifying, through creation of an IDT, other opportunities for King County government to work together to combat trafficking.
· Strengthening victim response networks through generation of additional public interest, including potential volunteer and financial support, in aiding victims.
This campaign promotes Equity and Social Justice by targeting areas of King County with highest concentrations of vulnerable populations and using the Public Health – Seattle & King County language translation policy to ensure that the key languages spoken in these areas are included in the campaign materials, and that non-literate populations are addressed.  

While some specific geographic targeting is possible, the campaign will also treat all members of our community as potential ‘eyes and ears’ for trafficking identification, and the campaign is intended to reach large segments of our King County population through broad advertising and language translation strategies.
The public awareness campaign addresses both the Justice and Safety and Health and Human Potential goals of the King County Strategic Plan and the related strategies to provide support to individuals exposed to violence and support programs for children and youth most at-risk. 

It is estimated that this report required 168 staff hours to produce, costing $6,825.48.  The estimated printing cost for this report is $0.

If you have any questions, please contact Laura Hitchcock, Policy, Research & Development Specialist, Public Health – Seattle & King County, at 206-263-8760.
Sincerely,

Dow Constantine

King County Executive
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